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Saving people money so they can live better

Information Resources, Inc. Finds that Wal-Mart Helps
Consumers Navigate the Transitioning Economy

Information Resources, Inc. released a report, titled ÒWal-Mart, Helping Consumers Navigate a
Transforming Economy,Ó1 that highlights Wal-MartÕs exceptional position for growth within the struggling
U.S. economy. The research concluded that Wal-MartÕs ability to offer goods at low prices and its
improvements to the total shopping experience are resonating with a broader mix of consumers, who
are now reaping the benefits of shopping at Wal-Mart. The current strategy adopted by Wal-Mart allows
consumers, suppliers and stakeholders to withstand the changing U.S. economy.

Specifically, the study found:

¥ As prices continue to rise and consumers search for affordable ways to sustain the transitional
economy, nearly 80 percent of U.S. households are shopping at Wal-Mart .

¥ While consumer spending trends continue to shift, Wal-Mart dollar share increased in 84 percent
of the top 100 consumer packaged goods categories.

¥ Consumers across various income brackets are now taking advantage of Wal-MartÕs one-stop
shopping convenience to purchase a wide assortment of consumer packaged goods products at
low prices.

In their words:

¥ ÒWal-MartÕs focus on low-cost products and healthcare is resonating with consumers
across income groups  as they seek new ways to make more limited funds go further.Ó

¥ ÒAt a time when the cost of a typical grocery market basket has gone up 6.9 percent, and prices
on staplesÉ are as high as 20 to 55 percent higher than they were 18 months ago, Wal-MartÕs
commitment to low prices holds significant meaning for consumers .Ó

Learn more about the economic opportunities and cost savings Wal-Mart provides its
customers and communities by visiting www.walmartstores.com.
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