








“	Our partnership with Wal-Mart has 
	 allowed the Fund to educate 
	 people globally about American 
	 Indians, obstacles facing American 
	 Indian students when attempting 
	 to obtain a higher education, and 
	 of course, it has also allowed us to 
	 share our mission.”
	 - Rick Williams,
	   Executive Director, 
	   American Indian College Fund

Asian and Pacific Islander American
Scholarship Fund (APIASF)
Through various Foundation programs, the Wal-Mart Foundation 
donated a total of $178,858 in 2008 to APIASF, to support higher 
education for Asian and Pacific Islander Americans.

Hispanic Scholarship Fund
The Hispanic Scholarship Fund supports the educational efforts of 
Hispanic students. In 2008, the Wal-Mart Foundation provided $1 million 
in funding aimed at strengthening communities by advancing Hispanic 
students in higher education, through scholarships and educational 
resources. The grant was awarded as part of a three-year grant totaling 
$3 million.

National Urban League (NUL)
NUL is an organization devoted to empowering African Americans 
economically and socially, to support workforce development 
initiatives. In 2006, the Wal-Mart Foundation provided a $5 million 
grant to NUL. This grant is being used over a five-year period to assist 
program participants as they seek employment in today’s competitive 
marketplace. Ten of the League’s local affiliates were selected to
receive $250,000 grants to be used for creating workforce development 
programs. The grant was awarded as part of a three-year grant totaling 
$3 million. 

American Council on Education (ACE) 
ACE serves as a leader on key higher education issues, and seeks to influence public policy through advocacy, 
research and program initiatives. The Wal-Mart Foundation awarded ACE with a $2.5 million grant, which will be 
re-granted to 20 colleges and universities to build upon programs and resources that support veterans throughout 
their college careers.
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Wal-Mart and Yoplait joined forces in supporting the Susan G. Komen 
Race for the Cure in support of breast cancer research and awareness.

•	Wal-Mart and its domestic and international foundations supported communities around the globe with more than  
  $423 million in cash and in-kind gifts.

• The Wal-Mart Foundation provided approximately $8 million to eligible students through its own scholarship programs. 
•	Through the Volunteerism Always Pays (VAP) program, the Wal-Mart Foundation donated more than $8.1 million to  
   more than 10,000 organizations, where our associates  
   donated a total of more than one million volunteer hours.  
   Through the VAP program, associates may request  
   charitable contributions on behalf of eligible organizations  
   where they volunteer.

• Through the Associate Giving Program, Walmart and Sam’s  
  Club associates contributed $9 million to local, regional,  
  and national non-profit and civic organizations. Including  
  the Wal-Mart Foundation match, total donations were more  
  than $18 million.

In 2008:
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At Wal-Mart Stores, Inc., we work 
hard to make sure the products 
in our stores and clubs meet the 
unique needs and wants of every 
community we serve. 

Through our Supplier Diversity program, we help 
bring minority- and women-owned businesses 
into our vast network of suppliers. Our approach 
to supplier diversity is simple:

	 •	 We are committed to increasing the amount of business we do with minority- and 
	 	 women-owned businesses. 
	 •	 We are focused on engaging our largest suppliers to do business with minority-
	 	 and women-owned businesses in order to increase our Second Tier spend. 
	 •	 We are dedicated to investing in opportunities that assist in the establishment and 
	 	 growth of minority- and women-owned businesses.

We also aim to expand and advance the thousands of diverse suppliers who provide 
products and services for the varied needs of our customers.

Key Minority Supplier Events held in 2008
	 •	 Minority construction summit hosted by Wal-Mart Realty; minority supplier summits 
	 	 hosted by Walmart and Sam’s Club.
	 •	 Walmart and Sam’s Club participated with	the National Center for American Indian 
	 	 Enterprise Development (NCAIED) for the Matchmaking Procurement Pavilion, where 
	 	 buyers and sellers held face-to-face business meetings.

   Minority Construction Summits
   Minority Carrier Supplier Summit
   Supporting Supplier Success

Diverse Supplier Spending 2007-2008
Walmart and Sam’s Club combined (in billions of dollars)

4.8
6

2007	 2008
Direct Spend

1.4 2

2007	 2008
Second-Tier Spend



Minority Construction Summits
At Wal-Mart, we are committed to continually searching 
for new ways to integrate supplier diversity into our 
company’s procurement practices. A strong example of this 
commitment is found in our efforts to source a diversity of 
suppliers for procurement, maintenance, and construction at 
Wal-Mart Realty.
Supplier diversity is important to the advancement of future 
projects, new jobs and opportunities for minority- and 
women-owned businesses, as well as the ability to connect 
at the local level to the communities where our projects are 
at the forefront.
Our company has a strong commitment to increasing our 
relationships with minority- and women-owned contractors 
in our building program.  This commitment led to hosting 
annual minority construction summits, which included 
suppliers interested in working in our new store, remodel, 
and facility maintenance programs.  Strengthening these 
relationships is the right way to create momentum for our 
company.

Margo Gray-Proctor knows what it is like to be in a community with inadequate infrastructure. When 
she moved to the Osage reservation in Oklahoma to be closer to her mother, “roads, bridges, water and 
sanitary sewer systems were inadequate,” she said. 

That’s when she started her own business, Horizon Engineering
Services, a civil engineering firm that serves the needs of Tribal lands.
Gray-Proctor was brought in to speak to Wal-Mart’s American Indian 
Associate Resource Group, and left with business contacts in Wal-
Mart Realty. Six months later, she started her partnership with the 
company and provides civil engineering services as Wal-Mart scouts 
and designs new locations.

    “	Working with Wal-Mart has been a great experience. More 
	    important, I know what Wal-Mart means to the Native American 
	    community, so I feel as though it is another way to give back.” 
	     - Margo Gray-Proctor, Owner
		     Horizon Engineering Services

Margo Gray-Proctor 
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“	We understand that continuing to 
	 build great supplier relationships will 
	 help increase the effectiveness of 
	our business.”
	 -	Eric Zorn, Executive Vice President 
	 	 and President, Wal-Mart Realty,  
   and member, Professional Women  
   Contractors Advisory Board



Minority Carrier Supplier Summit
The Wal-Mart Carrier Relations team hosted a minority carrier 
supplier summit for new and existing minority- and women-
owned carriers who were looking to increase their business 
with Wal-Mart Stores, Inc.
	 “	As one of the largest private fleets, we’ve learned 
	 	 that we can’t transport everything on our own. 
		  The carriers ensure that we are able to provide our 
		  customers with the products and services they are 
	 	 looking for at the right time.”
		  - Chris Sultemeier, Senior Vice President,
	 	    Transportation, Wal-Mart Stores, Inc.

Minority Carrier Supplier Summit Topics
 	 •	Opportunities to increase business with Walmart  
      and Sam’s Club
 	 •	Carrier Relations program information
Right: Roger Reynolds of The Reynolds Group LLC, recipient of the “Minority Carrier of the Year” award. The 
Reynolds Group LLC is a national truckload carrier and full-service logistics company based in Louisville, Ky.

The Center for Women’s Business Research released a groundbreaking study in 2008 of the 
relationship between race and gender in respect to women business owners. Sam’s Club 
was the lead sponsor for the research.

The study explored the impact of race and gender on the growth of businesses owned by 
women who are African American, Asian, Latina, and other ethnicities. According to the 
study, women of color are starting businesses at rates three to five times faster than all other 
businesses; however, once in business, their growth lags behind other firms.

Babson College in Wellesley, Mass. conducted two case studies on women business owners 
of color and provided educational content at five forums held across the country.

Sam’s Club Supports Women’s Business Research
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It is important that as a country and a business community, we learn how to support 
the growth of this dynamic sector of women business owners. This research encourages 
action and helps public- and private-sector policy makers formulate well-grounded 
decisions to increase opportunities for the nearly two million businesses owned by 
women of color.”
- Margaret A. Smith, Chair, Center for Women’s Business Research

“



Elizabeth Tran emigrated to the U.S. in 1975 from Vietnam, and 
started TechniSource Services Group (TSG) in 1994. Founded on a 
commitment to “build strong partnerships one customer at a time,”  
TSG specializes in providing industrial packaging products and services 
to customers nationwide.

Tran credits “determination and the effort to earn the opportunity 
to service customers” for TSG’s successful partnership with Wal-Mart, 
which started in 2006. Since the partnership began, TSG has supplied 
stretch film and related industrial packaging products for Walmart and 
Sam’s Club distribution centers. 

Understanding TSG’s potential, in 2008 Wal-Mart selected TSG as one 
of 10 corporate scholarship recipients for the Tuck School of Business 
program at Dartmouth College. The program is an intensive, one-week 
entrepreneurial business course designed for high-performing minority 
business owners.

It all started with a father’s dream that encouraged his son to take the family business to a new level as the 
largest Mexican frozen food company in the U.S.  Fred Ruiz, chairman and CEO of Ruiz Foods, started the 
company in 1964 with his father, Louis.

“I was 21 years old at the time that my father asked me about my plans for the future,” Ruiz said. “He was 
always an entrepreneur, and entering the frozen Mexican food industry was a new business venture.”

Fred and his father started the business in a small warehouse that has since grown to three manufacturing 
plants and two distribution facilities to meet the growing demands of their customers. Ruiz Foods has 2,500 
employees – and the largest percent are Latinos.

The Ruiz Foods brand, El Monterey, is known for its burritos, taquitos, quesadillas, and many more products.
Walmart and Sam’s Club are two of Ruiz Foods’ largest customers with El Monterey products domestically.

“It was many years ago when I first traveled to Bentonville with my daughter, Kim, to meet with the Sam’s 
Club frozen food buyer,” Ruiz said. “The buyer offered to take our burritos. As we continued to visit with the 
buyer, I told him how we could make our partnership better with a variety of products in Sam’s Club.”

Ruiz credits his daughter, who, at the time was responsible for sales and marketing, for making El Monterey a 
success at stores and clubs. Today, Kim is Vice Chairwoman and Ruiz’ son, Bryce, is President and COO.

	 “	The success of our company can be attributed to the hard work that our family and our 
	 	 team members have put into all facets of Ruiz Foods. I’m nearing retirement age. I am glad 
	 	 to know that Kim and Bryce are equipped with the tools to expand on the company’s legacy.”
		  - Fred Ruiz, Chairman and CEO, Ruiz Foods

Ruiz Foods 

Supporting Supplier Success 
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 Through our business partnership with Wal-Mart, along with  
Wal-Mart’s sponsored educational program at the Tuck School of 
Business at Dartmouth College, we have enhanced our business  
so we can better service clients nationwide.” 
- Elizabeth Tran, Owner, TechniSource Services Group

“
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Our excellence is an effort guided not only by our three basic beliefs, but also by a 
customer-centered purpose – saving people money so they can live better. 

As a company we are honored to see appreciation for our commitment to diversity 
and inclusion reflected in the awards and recognition received from a variety of 
distinguished publications and organizations.  This confirms we are on the right path, 
and encourages us to continue on our journey.  

We thank each of our associates across the company who put in the effort, day in and 
day out, to exemplify inclusion in everything they do.  These associates reflect respect 
for the individual, service to our customers, and striving for excellence every day. 
These awards belong to them.

Diversity Awards and Recognition Wal-Mart Received

2004	 2005	 2006	 2007	 2008

4

15

25 27

37
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2004 - 2008

 Sharon Orlopp accepted the “Employer of the Year” award 
from the National Association of Governors’ Committees on 
People with Disabilities.  The award was presented by Andrew 
Imparato of American Association of People with Disabilities.

 Wan Ling Martello (second from left) and Wal-Mart 
representatives accepted the “2008 Corporate Leadership 
Award” at the 13th Annual Asian Women in Business Leadership 
Awards Dinner in October.



2008 Awards and Recognition
In 2008, Wal-Mart received 37 awards and recognition for continued Diversity and 
Inclusion efforts in the workplace and in our communities, including:

Employer of Choice:
	 •	  Top 50 Companies for Diverse Managers to Work, Diversity MBA magazine
	 •	  Top 100 Employers, The Black Collegian magazine
	 •	  Top Companies for Executive Women, The National Association for Female Executives
	 •	  Employer of the Year, National Association of Governors’ Committees on People with Disabilities
	 •	  Best Companies for Asian Pacific Americans, Asian Enterprise magazine
	 •	  Top 20 Best Companies for Multicultural Women, Working Mother Media
	 •	  20 Best Companies for Diverse Graduates, Diversity Edge magazine
	 •	  40 Great Organizations for Women of Color to Work, Women of Color magazine
	 •	  Best Employers for Minorities, Atlanta Tribune: The Magazine
	 •	  Top Diversity Employers for African Americans, Black EOE Journal
	 •	  Top 50 Employers, Equal Opportunity Publications
	 •	  Top 50 Companies for Disabled People, Careers & the disABLED magazine
	 •	  Best Diversity Companies for Hispanics, Hispanic Network magazine

Retailer of Choice:
	 •	  Corporation of the Year, National Association of Hispanic Publications
	 •	  Corporation of the Year Award, National Asian Pacific Council of Aging
	 •	  Best Diversity Company, Diversity Careers magazine
	 •	  Corporate Diversity Honor Roll, Hispanic Business magazine
	 •	  LATINA Style 50 Companies, LATINA Style magazine
	 •	  Corporation of the Year, California Hispanic Chamber of Commerce
	 •	  Top Retailers, Black EOE Journal
	 •	  Diversity Leader Award, Profiles in Diversity Journal

Business Partner of Choice
	 •	  America’s Top Organizations for Multicultural Business Opportunities, DiversityBusiness.com
	 •	  Multiethnic Supplier Partners Award, American Advertising Federation
	 •	  Top Supplier Diversity Programs, Black EOE Journal
	 •	  Best Supplier Diversity Programs for Hispanics, Hispanic Network magazine
	 •	  Outstanding Corporate Supplier Diversity Award, National Minority Business Council
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A measure of the representation of Wal-Mart’s diverse workforce is attained through the federal 
government’s Employer Information EEO-1 report. The EEO-1 report is a document that provides 
statistics to the Equal Employment Opportunity Commission (EEOC) on the numbers of women 
and minorities employed in a company’s workforce. The EEO-1 report provides a snapshot of the 
employer’s workforce by sex, race/ethnicity and job category.

The EEO-1 report is generated by a survey conducted each year under the authority of Public 
Law 88-352, Section 709(c), Title VII of the Civil Rights Act of 1964, as amended by the Equal 
Employment Opportunity Act of 1972. Private employers or enterprises with 100 or more 
employees (excluding primary and secondary school systems and institutions of higher 
education) are required to submit EEO-1 surveys annually. Employment figures from any pay 
period from July through September may be used, and the survey must be filed with the EEOC no 
later than September 30 annually.

The EEO-1 report accounts for all Associates who were employed during the selected pay period. 
Following the EEOC guidelines, the information is reported by sex and specific race/ethnicity for 
the following job categories (as defined in the Employer Information Report EEO-1 Instruction 
Booklet):

Executive/Senior Level Officials and Managers
Individuals who plan, direct and formulate policies, set strategy and provide the overall direction 
of enterprises/organizations for the development and delivery of products or services, within the 
parameters approved by boards of directors or other governing bodies. Residing in the highest 
levels of organizations, these executives plan, direct or coordinate activities with the support of 
subordinate executives and staff managers.

First/Mid Level Officials and Managers
Individuals who serve as managers, other than those who serve as Executive/ Senior Level 
Officials and Managers, including those who oversee and direct the delivery of products, services 
or functions at group, regional or divisional levels of organizations. These managers receive 
directions from the Executive/Senior Level management and typically lead major business units. 
They implement policies, programs and directives of executive/senior management through 
subordinate managers and within the parameters set by Executive/Senior Level management.

Professionals
Occupations requiring either college graduation or experience of such kind and amount as to 
provide a comparable background.

The North American Industry Classification System (NAICS) is a taxonomy used by the U.S. 
Census Bureau and other Federal agencies to classify 20 broad industry sectors of the economy. 
NAICS code 45 includes the following sub-sectors:
	 451 	 Sporting Goods, Hobby, Book, and Music Stores
	 452 	 General Merchandise Stores
	 453 	 Miscellaneous Store Retailers
	 454 	 Non-store Retailers
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Wal-Mart is proud to publicly release its EEO-1 data for the fourth consecutive year. This effort 
reflects the company’s ongoing dedication to diversity, equal employment opportunity, and 
transparency.

EEO-1 Definitions
Wal-Mart Stores, Inc., U.S.

Key 
Observations 
from the 2008 
EEO-1 Report:

·	 Net job growth was 
	 more than 33,800
	 from 2007 to 2008. 

·	 Wal-Mart’s female 
	 associate base 
	 increased by nearly 
	 13,000, totaling 
	 869,545 female 
	 associates. 

·	 Wal-Mart’s minority 
	 associate base 
	 increased by more 
	 than 16,000 for a 
	 total of 509,626 
	 minority associates. 

·	 Of the first/mid-
	 level official and 
	 managers category, 
	 female and
	 minorities represent 
	 40.87 percent with 
	 26,902 associates 
	 and 25.27 percent 
	 with 16,634 
	 associates, 
	 respectively.

·	 Of the executive/
	 senior level officials 
	 and managers 	
	 category, female 
	 and minorities 
	 represent 26.82 
	 percent with 92 
	 associates and 
	 16.91 percent with
	 58 associates, 
	 respectively.



The charts compare Wal-Mart’s 
workforce to nationwide EEO-1 
figures and to a composite of 
the retail trade sector. (The 
retail trade sector comprises 
establishments engaged in 
retailing merchandise and 
rendering services incidental 
to the sale of merchandise). 
Although these are not exact 
comparisons (because Wal-
Mart’s business is like no other in 
the world), they do give a picture 
of how Wal-Mart’s commitment 
to workforce diversity is being 
shown company-wide.

*This statement applies to the 
charts that follow: Information 
is taken from the EEOC Report, 
Job Patterns for Minorities and 
Women in Private Industry, 
National Aggregate, 2006. This is 
the most recent data published 
by the EEOC. Given the variety 
of goods, services, and retail 
formats provided by Wal-Mart, 
these composites are not a precise 
reflection of the composition 
of  Wal-Mart’s workforce, but are 
used merely for comparison. 
These composites were chosen 
for comparison to illustrate the 
diversity of Wal-Mart’s workforce 
as compared to the nation 
as a whole as represented by 
the EEO-1 composite, and as 
compared to other retailers who 
sell goods and services similar to 
those Wal-Mart provides.

For our full EEO-1 Report, visit 
walmartstores.com/diversity.

EEO-1 Data Wal-Mart Stores, Inc., U.S.
2008 and 2007 Wal-Mart Stores, Inc., U.S. vs. 2006 EEO-1
All Industries* and 2006 NAICS 45 Retail Industry*
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%

Female
EEO - 1 Comparison

(Total, Executive/Senior Level Managers*,  First/Mid Level Officials & Managers*, 
and Professionals)

Minority
EEO - 1 Comparison

(Total, Executive/Senior Level Managers*,  First/Mid Level Officials & Managers*, 
and Professionals)

2006 EEO - 1 Composite	 2006 NAICS 45 Composite	 Wal-Mart 2007	 Wal-Mart 2008

2006 EEO - 1 Composite	 2006 NAICS 45 Composite	 Wal-Mart 2007	 Wal-Mart 2008

Total

Total

Exec/Sr. Level
Managers

Exec/Sr. Level
Managers

First/Mid Level
Officials & 
Managers*

First/Mid Level
Officials & 
Managers*

Professionals

Professionals

* Comparisons for Exec/Sr. Level Managers and First/Mid Level Officials and Managers categories will be provided 
when such data becomes available from the EEOC.
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*Due to the changes in the EEO-1 Job and Race/Ethnicity categories, comparisons will be provided when such data becomes available from the EEOC.

Black or African American
EEO - 1 Comparison

(Total, Executive/Senior Level Managers*,  First/Mid Level Officials & Managers, Professionals)*

Asian
EEO - 1 Comparison

(Total, Executive/Senior Level Managers*,  First/Mid Level Officials & Managers, Professionals)*

American Indian or Alaskan Native
EEO - 1 Comparison

(Total, Executive/Senior Level Managers*,  First/Mid Level Officials & Managers, Professionals)*

Hispanic or Latino
EEO - 1 Comparison

(Total, Executive/Senior Level Managers*,  First/Mid Level Officials & Managers, Professionals)*

Native Hawaiian or Pacific Islander
EEO - 1 Comparison

(Total, Executive/Senior Level Managers*,  First/Mid Level Officials & Managers, Professionals)*

Two or More Races
EEO - 1 Comparison

(Total, Executive/Senior Level Managers*,  First/Mid Level Officials & Managers, Professionals)*
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Moving Forward
At Wal-Mart, we believe that the true strength 
of diversity is unleashed when each associate 
is encouraged to reach her or his full potential. 
Diversity then becomes the foundation for an 
inclusive, sustainable business that embraces and 
respects differences, develops our associates, serves 
our customers, partners with our communities, and 
builds upon an inclusive supplier base.
This report reflects our continuous progress as we 
advance in our Diversity and Inclusion journey. 
While we are proud of what we have accomplished, 
we remain fully committed to this endeavor. We will 
continue to seek new and creative ways to provide 
opportunities for our associates, to further integrate 
Diversity and Inclusion into our business, and to 
increase global cultural competence among our 
leaders. With the help of our customers, associates, 
suppliers, and the communities we serve, we look 
forward to achieving even greater business success.



Wal-Mart Stores, Inc.
702 Southwest 8th Street, Bentonville, AR 72716

www.walmartstores.com/diversity




